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Levenger Announces It Will Be Exclusive Catalog Retailer For NuvoMedia's Rocket 
eBook This Holiday Season 

PR Newswire. New York: Sep 18, 1998. pg. 1 
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Abstract (Article Summary) 

DELRAY BEACH, Fla., Sept. 18 /PRNewswire/ - This holiday season, Levenger takes reading into the future as it becomes the 
exclusive catalog retailer offering NuvoMedia's Rocket eBook(TM). This electronic reading product designed by NuvoMedia takes 
electronic book buying one giant leap forward, from instantly ordering books to now instantly receiving them. You can have your 
favorite books at your fingertips. Beginning in late October, Rocket eBook owners can purchase and download hundreds of titles 
from barnesandnoble.com on the World Wide Web or through America Online (Keyword: bn). 

You can store thousands of titles on your PC and copy them to your Rocket eBook at any time. Your Rocket eBook will hold up to 
4,000 pages of text -roughly 10 novels. Once the titles are in the Rocket eBook, you can browse, search, annotate, highlight, 
bookmark, and link to reference materials in ways that are impossible with conventional books. Then, when you're finished with a 
title, you can delete it, freeing up space on your Rocket eiBook for new selections. 

Full Text (625 words) 

Copyright PR Newswire - NY Sep 18, 1998 



Industry: ENTERTAINMENT; INTERNET MULTIMEDIA ONLINE; RETAIL 

DELRAY BEACH, Fla., Sept. 18 /PRNewswire/ - This holiday season, Levenger takes reading into the future as it becomes the 
exclusive catalog retailer offering NuvoMedia's Rocket eBookfTMl This electronic reading product designed by NuvoMedia t akes; 
electronic book buying one giant leap fo rward, from instantly ordering booksJojiow instantly receiving them. You can "have y 6ur-~ 
lavxtnie pooks at vour iingen!|pirT3e!diHh^ Rocket eBook owners can purchase and download nunoredisnrrtitlgg 

from barnesandnoble.com on the Mor l dWide Web or throuokAmenca online / Keyword: bn). ** 

You can still curl up with a good book if you want to. Hold the Rocket eBook much as you would a paperback. It's lightweight (22 
ounces), with an ergonomically rounded edge to conform to your hand. The Rocket eBook also has the best available screen for 
reading. This extremely high contrast, high resolution LCD screen has an exceptionally wide viewing angle and a stunning white 
backlight making it possible to read in all lighting conditions. The battery lasts an average of 20-25 hours, depending on usage, and 
fully recharges in 90 minutes. 

You can store thousands of titles on your PC and copy them to your Rocket eBook at any-iimeL-YourJSocketj5Book will hold up t o 
4.000 pages otte xt --roughL^llQJ3 £i^fi^ ^ in the Rocket eBook. vpji_can browse search, annotate higFilight,^* 

BBgftffl^crgn^ rr^erialsJn jwaMs^ater.e^ books. Then, when you're finished with a 

title, you can delete it, freeing up space on your Rocket_eBjQDJcJQLiiew.selections^ 



The Rocket eBook sells for $499. The Rocket eBook Leather Case by Levenger sells for $119. 

"We're excited to be included in the Levenger Holiday Catalog, which has earned its reputation by providing innovative products and 
services to serious readers," commented Martin F. Eberhard, Co-founder and CEO of NuvoMedia. 

Levenger President, Steve Leveen states, "We're very proud to feature the Rocket eBook in our Christmas 1998 catalog as it brings 
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to our customers a new way to read their favorite books." 



'We look forward to providing Levenger customers who have purchased the first Rocket eBooks with a wide selection of titles, as 
well as the outstanding onlinfc buying experience that barnesandnoble.com customers have come to expect," said Steve Riggio, 
Vice Chairman of Barnes & fsloble, Inc. 

About Levenger 

Levenger, an international mail order company based in Delray Beach, Florida, provides serious tools for serious readers, writers, 
and thinkers. Quality products include fine writing instruments, luxurious leather goods, and other accessories designed to help 
customers excel in both their professional and personal lives. Levenger can also be located on the web at www.levenger.com. 

About NuvoMedia, Inc. 

Headquartered in Palo Alto, and located on the Web at www.nuvomedia.com, NuvoMedia is dedicated to becoming the electronic 
book distribution solution by providing a network infrastructure for publishers, retailers, and end users to publish, distribute, purchase 
and read electronic content securely and efficiently over the World Wide Web. 

About barnesandnoble.com 

barnesandnoble.com offers the largest selection of in-stock titles of any bookseller online, with over 650,000 titles in its distribution 
center, and access to over 2.5 million more from more than 27,000 publishers. It was the first online bookseller to offer deep 
discounts, including up to 40 percent off hardcover books and up to 90 percent on its selection of thousands of bargain books. 

barnesandnoble.com is the exclusive bookseller to America Online's (AOL) more than 12 million subscribers (Keyword: bn) and has 
strategic partnerships with ten of the top twenty Web sites, including: ZDNet, CNN and Lycos. Through its affiliate network, 
barnesandnoble.com has established "remote storefronts," paying the highest commissions with the best reporting tools of any 
similar bookseller program in e-commerce. SOURCE Levenger 

Copyright © 2004 ProQuest Information and Learning Company. All rights reserved. Terms and Conditions 
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Turning the tables on service: Operators install self-serve terminals and kiosks 

Ed Rubinstein. Nation's Restaurant News. New York: Sep 14, 1998. Vol. 32, Iss. 37; pg. 99, 1 pgs 

Subjects: Restaurants, Kiosks, Fast food industry, Customer services 
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Abstract (Article Summary) 

In Chapel Hill home of the University of North Carolina, a new kiosk at the Top of the Hill Restaurant & Brewery is attracting a lot 
more than Tar Heel fans. The restaurant, like other food service enterprises, both domestically and abroad, is empowering its guests, 
and boosting service in the process by installing customer-activated terminals (CAT), which are either computer- or smart-card 
based. The recently installed kiosk allows guests not only to enroll in the operator's frequent dining program (called The Guild), but 
also to update personal information, check point balances, and print reward certificates directly from the kiosk. The CAT system has 
had a definitive impact on the chain's comp figures. 

Full Text (1273 words) 

Copyright Lebhar-Friedman, Inc. Sep 14, 1998 



Restaurant operators look forward to serving the influx of college-basketball-crazed students every fall in North Carolina. But in 
Chapel Hill, home to the University of North Carolina, a new kiosk at the Top of the Hill Restaurant & Brewery is attracting a lot more 
than Tar Heel fans. 

The restaurant, like other foodservice enterprises, both domestically and abroad, is empowering its guests and boosting service in 
the process by installing customer-activated terminals, or CATs, which are either computer- or smart-card based. 

As Top of the Hill Top managing partner Scott Maitiand explained, the recently installed kiosk allows guests not only to "enroll in the 
operator's frequent dining program [called The Guild] but also to update personal information, check point balances and print reward 
certificates directly from the kiosk." 

Manufactured by Info Touch Technologies Corp., Burnaby, British Columbia, the kiosk sports a touchscreen keyboard, a 266- 
megahertz Pentium PC and internal printer, and interfaces directly to and from the restaurant's Computer Aided Marketing customer 
database and POSitouch point-of-sale software. 

Maitiand mused that the kiosk "creates a community" of sorts. "And it's much more effective to get customers to come in once a 
week as opposed to trying to lure first-timers," he added. 

Maitiand said that since the kiosk was installed this past summer, it has added about 100 customers to its Guild program, which now 
has about 570 members. Yet the kiosk market is relatively mature, and the success of some installations has been spotty at best - 
even in today's electronic age. 

Hilton Hotels Corp., in conjunction with IBM and American Express, tested the first "multi-application" smart card test. Launched last 
summer, the system gave guests at eight properties the chance to automaticaly check in and out of their rooms, update their Hilton 
HHonors profiles, view and select programs from airlines and car rental companies, and even access information about area 



file://C:\TEMP\W9LUD2Z2.htm 



5/18/0- 



restaurants. The cards contain 8K computer chips that function as a microprocessor and memory bank. 
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Restaurants are installing customer-activated terminals and kiosks to enhance guest service and add functionality to their systems. Shown 
here, above, are the NCR 7454 POS terminal and left, VeriFone's SC552 smartcard reader, now being rolled out in McDonald's restaurants 
in Germany, 

But a year later six of the eight kiosks have been removed with the lone machines currently operating at the O'Hare Hilton and its 
property at the Burbank Airport. 

"We found that some were used more than others," said Hilton spokesman Patrick Barry. He added that long check-in lines, a 
primary impetus for installing the system, "didn't occur as often" at some units. Still, analysts note that kiosk sales will reach $3 
billion by 2003 compared with $370 million in 1 996, and operator increasingly will experiment with interactive terminals. Also 
projected to exhibit growth into the millennium are transaction-oriented smart card systems that can communicate directly with 
computers. A recent study published in ID Systems magazine predicted that U.S. consumers would carry 1 .8 billion smart cards by 
2000, and 50 percent of all retail and banking transactions would be cleared through smart cards by 2C05. 

But will restaurant companies warm up to CATs? 

"Waiters and waitresses have used touchscreens for years. The next step is for restaurants to lot their customers use them," said 
Gordon Winstanley, president of Winstanley Associates, a kiosk manufacturer based in Traverse City, Mich. 

He added that companies were leery of installing CATs and kiosks because they were costly and took up too much space, but more 
will "turn the tables" by allowing their guests to use CATs with credit, debit and smart cards. "It's ideal for the fast-food environment,, 
he added. 

Oak Brook, lll.-based McDonald's Corp. apparently agrees with that sentiment, since the fast-food giant's Germany subsidiary, 
McDonald's Deutschland Inc., has teamed up with VeriFone Inc. of Santa Clara, Calif, to in stall a smart-card system at more than 
870 restaurants in Germany. The Transaction Automation Loading and Information System, or TALIS, combines smart cards, Verb 
Fone POS terminals and bank kiosks. But unlike other stored-value projects that require an ATM or cash transaction to add funds to 
the cards, the TALIS system allows McDonald's customers to reload the cards electronically from their bank accounts inside the 
r estaurants and pay for their meals. 

According to the operator, tests conducted earlier this year at 55 McDonald's found that those units rang up more than 30,000 
transactions over a 10week period. 

McDonald's tapped Germany's smartcard payment system, known as the GeldKarte-System, and its large user base, in which 
nearly 40 million smart cards have been distributed since early 1997. Though the project represents the operator's broadest smart- 
card initiative, McDonald's over the past year has exhibited greater in terest in smart cards. The chain participated in a Canadian 
promo this past May that gives smart cards supplied by Schlumberger to 120,000 members of the Quebec Soccer Federation, and it 
continues to run its McExtra loyalty program, which was introduced last fall to 71 outlets in Hawaii. 

Sources have noted that there would be no impediment to the chain's importing a smart-card program similar to that in the United 
States. However, McDonald's Corp. spokesman Mike Gordon said that "there are no current plans to expand this beyond Germany." 

Meanwhile, back in the United States, convenience store operator Sheetz Inc. of Altoona, Pa., this past summer invested upward of 
$4 million to install a touchscreen CAT system as part of the chain's "Made To Order" foodservice program. 

The OrderPoint Touchscreen platform, supplied by Radiant Systems of Pleasanton, Calif., uses full-motion audio and video to walk 
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customers through the menu-ordering process. With about four displays in each store, the system can identity customer preference, 
such as sandwich sizes and condiments and even performs a bit of suggestive selling for up-sell opportunities. 

Customers can see the bread, tomato and lettuce on the screens," noted Bill Reilly, vice president of food and beverage the 206-unit 
operator. The system routes orders to kitchen display monitors and prints receipts for their meals. 

The CAT system has had a definitive impact on the chain's comp figures. "WeVe seen same-store- sales increases in the 9- to 1 10- 
percent range at stores that were previously labeled flat or up to 5 percent," Reilly said. CAT and other advanced terminals are 
being designed for use not only by restaurant customers but also by their employees. 

Fresh off the manufacturing lines at NCR Corp. but scheduled for launch later this fall is the 7454, the company's newest point-of- 
sale system that packs a Windows NT-compatible platform with the multimedia applications of traditional kiosks. The 7454 and the 
7401 CAT are now being tested by some prominent but undisclosed quick-service chains, according to Gregory Churak, vice 
president of hospitality industry marketing for NCR Corp. 

"Operators are looking toward kiosk-like systems as employee access stations," he said. Employees would be able to look at job 
postings and to inquire and make changes to their benefits and tax status, he added. 

Churak noted that there are many "customer-centric" applications for the system, such as customer surveys and nutritional or other 
information "that just does not fit on a menu board." Furthermore^tht^C R platform can accommodate full-motion video and is 

using such terminals as prescreeningTBols for perspective employees. "■"""■■■^ ■■ 

Similar to point-of-sale software initiatives that look to develop standards, the growth of card-based CAT is expected to be fueled by 
open systems. One such project, now being headed by IBM, Netscape Communications and Sun Microsystems, is called OpenCard 
Framework. It would allow smart cards to work across various hardware platforms like personal computers and automatic teller i 
machines. 
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